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Outlook 2040 for the 
Creatives Market: Unleashing 
Full Potential
The Apex of Agency Production: Apple and Adobe.
Strategic Hardware & Software Integration for Creative Agencies.

In the fiercely competitive landscape of creative agencies, the margin between a profitable, award-

winning project and a compromised, delayed delivery is often defined by technological infrastructure. 

As client demands for multi-channel, high-fidelity content skyrocket, the synthesis of Apple hardware 

and Adobe Creative Cloud software has emerged as the definitive ecosystem for modern production.

This white paper explores the extreme performance capabilities of Apple Silicon when driving

Adobe’s industry-standard applications. It examines the exponential growth of production data from 

high-resolution video to AI-generated assets and illustrates how this ecosystem transforms the daily 

operations of creative professionals. Looking toward 2040, it forecasts the accelerating need for 

computational power. Finally, it establishes why Lab9 Pro is the absolute sovereign in Belgium for 

architecting, deploying, and supporting these high-performance creative pipelines.

The Performance Imperative - Apple Silicon meets Adobe

For years, the creative industry tolerated a workflow dictated by hardware limitations. Rendering 

bottlenecks, timeline stuttering, and system crashes during complex Adobe After Effects compositions 

or heavy Adobe Photoshop composites were considered unavoidable costs of doing business. The 

introduction of Apple Silicon (the M-series Pro, Max, and Ultra chips) fundamentally dismantled these 

barriers, forging a new paradigm of frictionless creativity.

The Power of Unified Memory and Media Engines

Unlike traditional PC architectures that suffer from data latency between the CPU, discrete GPU, 

and RAM, Apple’s Unified Memory Architecture (UMA) allows Adobe applications to access a single, 

massive pool of high-bandwidth memory. When manipulating a 5GB Photoshop document with 

hundreds of layers, or scrubbing through a 10-bit 4K timeline in Adobe Premiere Pro, the data does 

not need to be copied back and forth. The result is instantaneous responsiveness.
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Furthermore, Apple’s dedicated hardware Media Engines provide native acceleration for ProRes, 

HEVC, and H.264 codecs. Video editors in Premiere Pro can now playback multiple streams of 

4K and 8K footage simultaneously, at full resolution, without generating proxy files or waiting for 

background renders. This eliminates hours of dead time every week, translating directly into higher 

agency throughput and increased billable efficiency.

“When hardware vanishes into the  background, 

creativity takes the foreground. Apple Silicon  

does not just run Adobe software faster; it 

changes the way creatives think about what is 

possible within a deadline.”

The Weight of Creativity - Managing Massive Output
The scale of modern creative output is staggering. A decade ago, a “large” campaign consisted of a 

few print-ready PDFs and a 1080p web commercial. Today, agencies are tasked with delivering omni-

channel campaigns that push data footprints into the terabytes per project.

High-Resolution Assets and AI Integration

Consider the raw ingredients of a contemporary campaign: 100-megapixel medium-format RAW 

photos, 8K RED or ARRI RAW cinema camera footage, and complex 3D models integrated into 

Adobe Illustrator and the rest of the Adobe suite. A single multi-layered PSB (Photoshop Big) file for 

a billboard can easily exceed 10GB.

Additionally, the rapid integration of Artificial Intelligence—specifically Adobe Firefly and Generative 

Fill within Photoshop and Illustrator—requires immense neural processing. Apple’s integrated Neural 

Engine accelerates these local AI tasks, allowing creatives to generate, iterate, and blend AI assets 

in seconds rather than minutes.

A Day in the Life - The Small Agency Professional
To understand the commercial impact of this ecosystem, we must observe it in action. Consider 

“Sarah,” a Senior Art Director at a boutique, 12-person creative agency, equipped with the latest 

Apple MacBook and a Studio Display.

400%
Average increase in raw project file sizes over the last 5 years, driven by 4K/8K video, HDR 

assets, and complex multi-versioning for social platforms.

To handle this localized data weight, Apple’s internal SSDs deliver read/write speeds exceeding 

7,000 MB/s. When combined with ultra-fast Thunderbolt 4 external RAID arrays or 10GbE 

Network Attached Storage (NAS), agencies can maintain fluid collaboration on massive Adobe 

project files without network bottlenecking.
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09:00 AM - The Morning Sprint: Sarah opens Adobe InDesign, Illustrator, and Photoshop 

simultaneously. She loads a 300-page brand guideline document, heavily linked with high-res vector 

graphics and RAW imagery. Thanks to Apple’s UMA, switching between the three apps is completely 

fluid. There are no “beachballs” or memory swap delays.

11:30 AM - AI-Assisted Concepting: A client requests an urgent conceptual pivot for a key visual. 

Sarah uses Adobe Photoshop’s Generative Fill to extend the background of a 50MP image, while 

simultaneously applying intensive Neural Filters. The Apple Neural Engine processes the complex AI 

requests locally in moments, allowing her to present three polished variations before lunch.

02:00 PM - The Heavy Lift (Motion Graphics): Sarah shifts to motion design, opening a dense Adobe 

After Effects project with 3D camera tracking, dynamic typography, and particle simulations. She 

activates Multi-Frame Rendering. The Apple Silicon CPU cores chew through the timeline, providing 

near real-time RAM previews. The chassis remains cool to the touch, and the fans remain silent—a 

stark contrast to the thermal throttling of older workstations.

04:30 PM - The Multi-Format Export: She moves to Adobe Media Encoder to export the campaign’s 

video assets. The deliverables require 15 different aspect ratios and formats for YouTube, Instagram 

Reels, TikTok, and digital billboards. Utilizing the hardware Media Engine, the batch export finishes in 

exactly 6 minutes—a task that previously took her entire evening commute.

This unbroken state of flow is the true ROI of Apple hardware. By removing technical friction, the 

agency bills for creativity, not rendering time.

The Horizon to 2040 – Exponential Complexity
As we project the trajectory of the creative industry between now and 2040, the demand for 

computational power will follow an aggressive, exponential curve. The media landscape is fracturing 

into increasingly complex, multi-dimensional formats, driven by advancements in software capabilities.

The Rise of Spatial Computing and 3D native Workflows

By 2030, flat 2D video and standard web interfaces will be heavily supplemented by Spatial 

Computing (pioneered by Apple Vision Pro) and Web3D experiences. Creative agencies will no 

longer just design “screens”; they will architect interactive environments. Adobe’s Substance 3D 

suite and immersive design tools will become standard issue. Rendering real-time, photorealistic 3D 

assets, manipulating virtual light in 6 Degrees of Freedom (6DoF), and exporting spatial video will 

require orders of magnitude more processing power.

Generative AI and Real-Time Procedural Media

Looking toward 2040, Adobe software will evolve from toolsets into active creative partners. Deep 

Learning models will dynamically generate and modify high-resolution video and 3D scenes in real-

time based on user prompts and viewer interactions. This shift from static rendering to dynamic, 

procedural generation will push the absolute limits of silicon architecture. The Apple Forecast: The 

PC industry’s reliance on power-hungry, heat-generating discrete GPUs will become unsustainable 

for compact, elegant agency environments. Apple’s roadmap—focusing on exponentially scaling 

Unified Memory and integrated Neural/Media engines while maintaining unmatched performance-

per-watt—will make it the only viable platform capable of running the immersive, AI-driven Adobe 

software of 2040 without turning design studios into server farms.
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Why Mid-Sized Agencies Must Embrace the AI-Powered Studio

The Pace of Change and the Power of Partnership

It is entirely natural to feel a sense of vertigo when looking at the current state of the creative industry. 

For mid-sized creative agencies—the agile, innovative powerhouses that drive much of the market’s 

best work—the rapid integration of Artificial Intelligence into production processes can feel less like 

an evolution and more like a tidal wave. The truth is, nobody knows exactly what the future will 

bring. The speed at which AI models are advancing, generating high-fidelity imagery, text, and video, 

creates an atmosphere of fundamental uncertainty.

However, this uncertainty should not be met with fear. The anxiety surrounding AI often stems from 

the misconception that technology has arrived to replace the creative mind. In reality, we are entering 

a new era of profound collaboration. AI is not an autonomous creator; it is a highly capable assistant 

that requires the taste, intuition, and strategic thinking of a seasoned human professional to produce 

anything of true value.

Mid-sized agencies are uniquely positioned to benefit from this shift. Unlike massive global networks 

that struggle to pivot, or small boutiques lacking resources, mid-sized teams possess the perfect 

blend of agility and scale. By viewing AI as a collaborative partner rather than a competitor, your 

agency can dramatically scale its output and elevate its creative ceiling. The rote, time-consuming 

tasks—complex masking, storyboarding ideation, formatting adaptations—can now be delegated 

to algorithms. This liberation of time allows your art directors, copywriters, and designers to focus 

on what clients actually pay for: original strategy, emotional resonance, and high-level conceptual 

thinking. The speed of AI integration isn’t a threat to the creative process; it is the ultimate catalyst 

for it.

The Ultimate Ecosystem: How Apple and Adobe Erase the Friction

If the conceptual fear of AI can be managed by reframing it as a partnership, the practical fear—”Do 

we have the infrastructure to handle this?”—can be entirely dismissed. We are living in a golden 

age of creative tools, and the hardware and software barriers that once bottlenecked technological 

adoption have been obliterated, primarily thanks to the pinnacle offerings of Apple and Adobe.

Historically, adopting next-generation technology meant dealing with crashing software, overheating 

towers, and workflows that felt disjointed. Today, the creative ecosystem is purpose-built to absorb 

the heavy lifting of AI. Apple’s transition to its own Silicon chips has fundamentally changed the 

landscape of creative hardware. These processors are not just fast; they feature dedicated Neural 

Engines architected specifically to handle intensive machine learning and AI workloads locally. 

Whether rendering complex 3D environments or running heavy generative AI models on-device, 

Apple Silicon allows creatives to work at the speed of thought without their hardware breaking a 

sweat.

Operating seamlessly on top of this hardware is Adobe’s industry-standard suite. Adobe has taken a 

highly intentional approach to AI, integrating it directly into the spaces where creatives already live. 

Rather than forcing agencies to learn entirely new, unproven platforms, Adobe has baked features 

like generative fill, AI-driven color grading, and intelligent audio cleanup directly into Photoshop, 

Premiere Pro, and Illustrator. These tools are designed for absolute human-AI collaboration. They do 

not bypass the creative professional; they empower them with a digital co-pilot that lives inside their 

existing workflow.

For the mid-sized agency, this means that adopting an AI-driven workflow does not require a 

massive, disruptive overhaul of your IT infrastructure. The absolute best tools on the market are 

already designed to work together to facilitate this new era. The hardware is ready. The software is 
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ready. The only remaining step is for the creative mind to sit at the center of this powerful ecosystem 

and guide it forward.

Lab9 Pro - The Architect of Creative Ecosystems
Acquiring cutting-edge Apple hardware and Adobe licensing is merely the first step. In the fast paced 

world of creative agencies and AV production, these tools must be integrated into a seamless, secure, 

and collaborative network. This requires more than a vendor; it requires a visionary technology 

partner.

In Belgium, Lab9 Pro is the undisputed absolute king of Apple technology integration and Adobe 

ecosystem management for the B2B creative sector.

Unmatched Expertise through 4 Headquarters and Beyond

Lab9 Pro does not just sell hardware; they engineer comprehensive agency solutions. Their deep-

rooted expertise provides creative businesses with an unparalleled competitive advantage: Bespoke 

Infrastructure Design: Lab9 Pro’s engineers understand the unique data throughput requirements of 

an Adobe Premiere Pro video team versus an Illustrator-focused graphic design pod. They architect 

high-speed 10/25GbE local networks, optimized NAS solutions, and seamless cloud backups that 

ensure massive creative files move effortlessly.

•	 Zero-Touch Deployment (MDM): Through advanced Mobile Device Management (MDM), Lab9 

Pro can deploy dozens of Apple workstations pre-configured with exact Adobe Creative Cloud 

versions, plugins, and agency fonts. A new designer can unbox a MacBook Pro, sign in, and 

start designing in minutes.

•	 Adobe Enterprise Management: Lab9 Pro excels in simplifying the complexity of software 

licensing, offering strategic advice on Adobe Creative Cloud for Teams and Enterprise to 

maximize ROI and ensure strict compliance.

•	 Elite Local-to-Local Support: When a render farm stalls before a major broadcast deadline, 

agencies cannot afford overseas call centres. Lab9 Pro provides premier, localized 

support across Belgium, offering immediate hardware repair, replacement, and advanced 

workflowtroubleshooting.

Conclusion
The symbiotic relationship between Apple’s raw computational force and Adobe’s limitless creative 

software represents the pinnacle of modern agency production. However, to truly harness this 

power and prepare for the multi-dimensional, AI-driven media formats of tomorrow, agencies require 

flawless execution. By partnering with Lab9 Pro, Belgian creative agencies secure not only the finest 

technology in the world but the definitive expertise to transform that technology into pure commercial 

success.
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